 SEQ CHAPTER \h \r 1Unit 6 Assessment. Culture Learning. Auto.

[20 points]

You get to know a German exchange student on campus. Make a short list of things this student should be told for the following situations in order to cut down on misconceptions and help the German have a positive experience. Demonstrate your knowledge about German culture, expectations and habits related to cars and car travel.

[10 pts] 1) Driving from a campus in the north part of the country to either Florida or Mexico for a Spring Break trip.

[10 pts] 2) Driving to a city or attraction (about 200-300 miles away) for the weekend.


for teacher:

Tell the students whether they must write their answers in German or in English.

Possible grading schemes.

A. Answers in English.

10 points total

Organized, clear, easy to understand. Demonstrates knowledge of differences between typical German-American/Canadian concepts of distance, use of and reliance on public transportation, use of and reliance on personal cars, differences in gasoline/petro costs, and possibly of the highway system (speed limits, reliance on numbering system rather than destinations as key to navigation, passing only on the left in Germany, LKW prohibited on weekends in Germany but not in the US, etc.).

Demonstrates audience sensitivity in tone and in choice of details about the specific destination which are included or explained.

B. Answers in German.

5 points for content. (See above)

5 points for level-appropriate vocabulary and structures, breadth and depth.

 SEQ CHAPTER \h \r 1Unit 6 Assessment. Culture Learning. Bedienung. CGM.

[20 points]

You are chatting with a newcomer German exchange student at your university. The student expresses some strong opinions about American/Canadian culture. Respond in a way which explains the cultural gaps or differences and which may help the student understand her own and the others’ reactions.

English version:

Situation 1:

Anke: I was at a store today buying some clothes and the woman at the register starting asking me all these personal questions. I did not like that. She wanted to know where I was from and what I was doing here. That’s none of her business. Then when I handed her my cloth bag, she didn’t want to use it. Americans are so wasteful and nosey.

Situation 2: 

Peter: I was eating at a café at lunch. The server kept interrupting my lunch and wouldn’t leave me in peace. Finally, when I wanted to pay, the server was very rude. He told me to take it inside to the register myself. This does not happen in a German café. German servers are much more polite and respectful.

--------

German version:

Situation 1:

Anke: Ich bin heute einkaufen gegangen und wollte Kleidung kaufen. Die Kassiererin fing an, mich sämtliche persönliche Fragen zu stellen. Sie wollte wissen, woher ich komme und was ich hier mache. Das geht ihr nicht an. Dann als ich ihr meine Tragetasche geben wollte, wollte sie die nicht haben. Die Amerikaner sind alle umweltunfreundlich und unhöflich.

Situation 2:

Peter: Ich war heute zu Mittag in einem Café. Der Kellner ist immer wieder vorbeigekommen. Ich hatte keine Ruhe. Dann als ich endlich zahlen wollte, war er sehr unhöflich. Er hat mir gesagt, ich soll selber zur Kasse gehen und zahlen. In deutschen Cafés geht das nicht. Die deutschen Kellner sind wesentlich höflicher und haben mehr Respekt vor ihren Kunden.


 for the teacher:

Distribute the English version or the German version. Determine if your students should respond in German or in English.

Grading schemes:

A. Answers in English.

10 points total

Organized, clear, easy to understand. 

Demonstrates knowledge of differences between typical German-American/Canadian concepts of:

- (Situation 1) acceptable smalltalk between customers and service people, the use of plastic bags provided by a store and cloth bags brought by the customer.

- (Situation 2) “good” service in a café setting, expectations about paying at a café.

Demonstrates audience sensitivity in the explanation, avoids reactive, aggressive counter-statements and displays desire for cross-cultural understanding.

B. Answers in German.

5 points for content. (See above)

5 points for level-appropriate vocabulary and structures, breadth and depth.

 SEQ CHAPTER \h \r 1Unit 6 Assessment. Culture Learning. Einkaufen.

[25 points]

A. Wo kauft man das ein? [10 pts] 

Write after each item where a traditionally-minded German would go to buy each of the following items. You must get 10 of 11 correct for 100%.

in der Drogerie
in der Bäckerei
im Kaufhaus

in der Apotheke
in der Metzgerei
in der Konditorei

auf dem Markt

1. Äpfel

2. Aspirin

3. Wurst

4. Shampoo

5. frische Eier

6. frische Blumen

7. Brötchen

8. Socken

9. Zahnpasta

10. eine Tasse Kaffee

11. Käse

B. Das passt nicht. In each group of four items, one of them does not belong. Circle the odd one out. [5 pts]

1.
Schlecker
frische Eier
Waschmittel
Drogerie

2.
Seife
Aspirin
Vitamine
Insulin

3.
Rhabarbar
Salat
Karotten
Hosen

4.
Brot
Kuchen
Kohl
Kekse

5.
Konditorei
Käse
Schinken
Metzger

C. A 40-year old German woman is visiting your university/college town asks you what sort of store a Walgreens/Rite Aid is. Using your knowledge of German culture, explain to her in a few sentences what sort of store this is and what she can and cannot find there. [4 points] 

D. A 50-year-old German man is visiting your university/college town and wants to have a relaxing Kaffee und Kuchen late in the afternoon. He asks you for a recommendation. Make a recommendation and using your knowledge of German culture, explain to him whatever things he may need to know to have a positive, not frustrating experience. [6 points] 


to the teacher

Tell the students whether they must write their answers to C and D in German or in English.

Key content points:

C - Walgreens/Rite Aid type stores are a mix of an Apotheke and a Drogerie. You can buy make-up, personal hygiene and prescription and non-prescription drugs there. In contrast, in Germany all “medication” prescription and non-prescription are available only at at Apotheke and make-up and personal hygiene items are not in an Apotheke but easily found in a Drogerie.

D - Afternoon coffee and cake time is not a standard American tradition. May mention some of the following:

- But if you do order coffee and a sit-down restaurant, it is an “endless cup”. If you order coffee in a Starbucks or trend coffee shop, it is not an “endless cup”. 

- You generally pay at the counter in a trend coffee shop and take your coffee to your seat. OR in a sit-down restaurant, you order and pay either at the end at the register when you leave or sometimes the server will offer to take up your payment for you. Change and payment is not generally made table side as is often the case in Europe.

- Tax and tip is not included in the prices. Tip is generally 15-20% at a sit-down restaurant.

- Specifics about the recommended restaurant/coffee shop.

 SEQ CHAPTER \h \r 1Unit 6 Assessment. Culture Learning. Verkehrsmittel.

[20 points]

1. Was sind die Hauptunterschiede zwischen öffentliche Verkehrsmittel in Deutschland und in Kanada/den USA? [3 pts] 

2.  Was ist besser: mit dem Zug fahren oder mit dem Auto fahren? Sie haben verschiedene Meinungen zu dieser Frage gehört. Was sind die Vorteile und Nachteile? [12 pts] 

Mit dem Auto
Mit dem Zug

Vorteile:
Vorteile:

Nachteile:
Nachteile:

3. You hear a roommate complaining about his speeding ticket he just got. He says he wishes we could be like the Germans and just drive as fast as we want on the highways. Gently correct his faulty assumptions, demonstrating your knowledge of German Autobahn and fahren. Think of it as taking his mind off the ticket. [5 pts]


for teacher.

Q1: Look for 3 of the following

- In Deutschland ist das öffentliche Verkehrssystem besser. Man kann mit einem Zug nach allen Städten fahren. Nach Dörfern kann man mit dem Zug oder mit einem Bus.  In den USA ist das System nicht so gut. Es ist nicht leicht oder möglich, nach allen Städten und Dörfern mit öffentlichen Verkehrsmittel zu fahren.

- Die öffentlichen Verkehrsmittel in Deutschland sind meistens pünktlich. 

- Es gibt keine Schul-busse. Die Kinder fahren mit den öffentlichen Verkehrsmittel zur Schule.

- In Deutschland fahren viele verschiedende Leute in vielen Städten mit öffentlichen Verkehrsmittel. In den USA gibt es nur in den Großstädten gute öffentliche Verkehrssysteme und manchmal fahren nur die nicht reichen Leute.

- Die Deutschen gehen auch viel zu Fuß. In den USA gehen nicht so viele Leute überall zu Fuß.

Q 2: Look for the following. (see LB 6.2A)

Mit dem Auto:

Vorteile: Man kann viel Gepäck mitnehmen, und man muss alles nicht tragen. Man kann direkt fahren und nicht umsteigen. Man kann fahren, wann man will.

Nachteile: Man kann nicht lesen oder lernen. Man muss viel für Benzin zahlen. Es gibt oft Staus. Autos sind teuer.

Mit dem Zug:

Vorteile: Man kann lesen oder lernen oder schlafen. Man kommt pünktlich an. 

Nachteile: Man muss alles tragen. Wenn man viel Gepäck hat, ist das nicht so gut. Man muss pünktlich im Bahnhof sein. Spät in der Nacht fahren nicht so viele Züge. Man muss zum Bahnhof fahren. 

Q 3: Look for the following content points: (see CDR ... [[lee fill in final reference here]])

Speed limits exist in many spots on the Autobahn.

Cars have to be in good condition to be licensed to drive.

Gas is expensive in Germany.

Rules of the road are followed very carefully. NO ONE passes for example on the right, you only pass on the left.

You have to be careful because those very fast Porsches sneak up on you really fast.

Traffic jams are a huge problem on many sections of the German Autobahn.

Also, look for audience sensitivity.
 SEQ CHAPTER \h \r 1Unit 6 Assessment. Fragen.

[42 points]

Answer in complete sentences. For each group of questions answer all but one of the questions.

[5 x 2 = 10 points] Answer 5 of the following 6 questions.

1. Wie kommen Sie zur Uni?

2. Wie kommt Ihr Vater/Ihre Mutter zur Arbeit?

3. Wie kommt man von den USA nach Österreich?

4. Wo kauft man Schmerztabletten und Antibiotika in Deutschland?

5. Wo kauft man Schuhe und Unterwäsche in Deutschland?

6. Wo kauft man Jogurt und Milch?

[4 x 3 = 12 points] Answer 4 of the following 5 questions.

7. Was kann man auf dem Markt kaufen? (3 Sachen)

8. Was kann man normlerweise NICHT in einer Drogerie kaufen? (3 Sachen)

9. Was haben Sie oder ihre Eltern jetzt in dem Kühlschrank? (3 Sachen)

10. Was braucht man für einen guten Salat? Salat und...? (3 Sachen)

11. Was braucht man für ein gutes Omelett? (3 Sachen)

[5 x 4 = 20 points] Answer 5 of the following 6 questions. Each answer should be at least 3 sentences long.

12. Wie kann man von Boston nach New York kommen? 

13. Was sind die Vorteile von Carsharing? 

14. Wie kommen Sie von dem Seminarraum zur Mensa? 

15. Wie kommt man von dem Seminarraum zu einem guten Café?

16. Wo kaufen Sie gern Kleidung ein? Was finden Sie gut an diesem Laden?

17. Wo kaufen Sie elektronische Geräte ein? Was finden Sie gut an diesem Laden?
 SEQ CHAPTER \h \r 1Unit 6 Assessment. Listening. Wo fahren Sie hin? Directions.

[20 points]

You will hear about the road trips of 5 different people. As you listen to each text, mark that path or road trip on the map. Then fill in the “Final Destination” and “Reason for going there” in the chart below. [10 points]

Name

Final Destination

Reason for going there

Ahmed

Johanna

Karl-Heinz

Martha

Eduard

[image: image1.wmf]
for the TEACHER.

Read each of these texts briskly. Pausing after each text to allow students time to fill in the chart. Part of the assessment involves quick comprehension of numbers combined with the knowledge of where key cities are located.

Text 1:

Ahmed ist in München. Er fährt die A9 Richtung Leipzig. Er nimmt dann die A 14 nach Osten bis zum Königstein. Das liegt zwischen Leipzig und Dresden. Dort in der Sächsischen Schweiz will er im Naturpark wandern und klettern.

Text 2:

Johanna ist in Frankfurt. Sie fährt die A5 nach Norden. Dann nimmt sie die A7 nach Hamburg. Von dort nimmt sie gerne die Bundesstrassen bis an die Ostsee. Sie will auf Sylt, wo sie segeln und baden will.

Text 3:

Karl-Heinz ist in Berlin. Er fährt die A9 nach Nürnberg und dann die A6 Richtung Heidelberg. Auf dem Weg nach Heidelberg besucht er Rothenburg. Er will die mittelalterliche Stadtmauer sehen.

Text 4:

Martha ist in Freiburg. Sie fährt die A5 Richtung Frankfurt. Sie nimmt dann nach Frankfurt die A45 nach dem Ruhrgebiet im Westen. Sie besucht ihre Tante in Wuppertal, einem Vorort von Köln. (Dort will sie mit der Schwebebahn fahren.)

Text 5:

Eduard wohnt in der Nähe von Bremen. Er will nach Süden zum Bodensee. Er nimmt die A1 nach Dortmund und die A44 nach Kassel, wo er dann weiter die A7 bis nach unten fährt. Am Bodensee will er Rad fahren und in Restaurants essen und vielleicht einige alte Kirchen besuchen.

 SEQ CHAPTER \h \r 1Unit 6 Assessment. Reading. In Wuppertal.

[20 points]

Demonstrate your developing reading skills and strategies in German by using the following texts to answer the questions below.

Disneyworld in Wuppertal?

Ich bekomme regelmäßig Anfragen wie teuer eine “Tour’ mit der Schwebebahn ist. Anscheinend glauben viele Touristen die Bahn ist eine Touristenatraktion wie die Einschienenbahn in Disneyworld.

Well, die Schwebebahn ist einfach ein öffentliches Verkehrsmittel so wie eine Straßenbahn, U-Bahn oder ein Bus. 

Die Wuppertaler Schwebebahn ist das Wahrzeichen der Stadt Wuppertal in Nordrhein Westfalen. Busse, Straßenbahnen und U-Bahnen sind ja nichts Wildes; jede Stadt hat natürlich sowas. Aber die Wuppertaler haben was Besonderes:

Ihre geliebte Schwebebahn!

Die Schwebebahn wird elektrisch betrieben und ist sauber, sicher, ökonomisch und kennt keine roten Ampeln. Cool! Seit über 100 Jahren schwebt man in dieser Stadt im Bergischen Land. Die Bahn fährt hoch über Straßen, Autos und Fluß.

Kommen Sie doch einmal vorbei!
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Schwebebahn Statistiken

Allgemeine Informationen

Gesamtlänge
13.3km

Stationen
20

Abstand zwischen Stationen
700m

Fahrgäste
2.9 Mio.

Personen-km
102,6 Mio.

Fahrgäste je Werktag
72.000

Energieverbrauch

Fahrstrom
3.28 Mio. kWh

Stromverbrauch je Wagen-km
2,98 kWh/km

Stromverbrauch je 100 Platz-km
2,25 kWh/km

Tragwerk

Anzahl der Stützen
472

Durchschnittlicher Abstand der Stützen
28m

Gewicht der Tragwerks
19,200t

Fragen.

1. What’s the connection between Disneyworld and Wuppertal?

2. What’s so special about the Schwebebahn?

3. How many people ride the Schwebebahn each year?

4. How long is the route?

5. How many stations are there along the route?

6. How much of the route runs over the river?

7. What is the advantage of having the Schwebebahn route follow and be above the river?

8. What information does one find under “Energieverbrauch”?

9. What information does one find under “Tragwerk”? Hint: tragen - to carry, wear, bear.

10. What sort of text is the written text portion above (not the graphics)? And, who is the likely target audience?

 SEQ CHAPTER \h \r 1Unit 6 Assessment. Speaking. Meine Heimatstadt

[21 points]

Describe your hometown in a brief conversation. You must demonstrate your abilities to do the following:

1. Give directions. Either give directions on how to get to your hometown from your university town or from a large airport nearby or give directions on how to get to a specific place in your town.

2. Describe a place. You should be able to give relevant information about a place to help a listener get a feel for what sort of town/city your hometown is.

3. Describe an event or attraction that your city offers. You should demonstrate the ability to talk about when things happen or are open and what people do.

4. Understand and answer follow-up questions.

GRADING

6 points for each of three content areas/ skill demonstrations.

6 - Vocabulary and structures appropriate to level. Excellent organization, clear pronunciation. Easy to understand.

5 - Vocab and structures appropriate to level with a few avoidable errors. Good organization and pronunciation. Everything is understandable.

4 - Vocab and structures show several avoidable errors OR lack appropriate breadth or depth. May have some unclear or less organized spots. May have some mispronunciations which make understanding difficult but not impossible.

3 - Vocab and structures show many avoidable errors OR lack appropriate breadth and depth. May have several unclear or less organized spots. May have mispronunciations which make understanding difficult or not possible without negotiation.

2 - Vocab and structures show many avoidable errors AND lack appropriate breadth and depth

May have many unclear spots. May have many mispronunciations.

1 - Difficult to understand because of lack of vocab, learned structures, organization and/or mispronunciations

	Give directions
	6
	5
	4
	3
	2
	1

	Describe a place
	6
	5
	4
	3
	2
	1

	Describe an event or attraction
	6
	5
	4
	3
	2
	1


Understand and answer questions   

3 - understands completely and successfully answers all questions

2 - understands fairly well and makes reasonable attempt to answer all questions

1 - has some difficulty understand and/or responding to questions

0 - had great difficulty understanding and/or responding to questions
 SEQ CHAPTER \h \r 1Unit 6 Assessment. Speaking: Meinungen. 

[20 points]

Prepare to give your opinion about the following topics. You should be prepared to talk for at least 45 seconds and give at least 4 advantages, disadvantages or some of each.

Topic 1: Carsharing. In manchen Städten in Deutschland gibt es Carsharing Genossenschaften. Ist das für hier (die USA/Kanada) eine gute Idee? Warum oder warum nicht?

Possible follow-up questions:

Stellen wir uns vor! Es gibt eine Carsharing Genossenschaft in dieser Stadt. Machen Sie mit oder nicht? Warum?

Topic 2: In Deutschland gibt es in fast allen Dörfern und Städten ein gutes öffentliches Verkehrssystem. In den USA aber nicht. Warum? Was sind die Vorteile eines guten öffentlichen Verkehrssystem? 

Possible follow-up questions:

Gibt es auch Nachteile?

Fahren Sie oft mit dem Bus oder Zug?

Warum? Warum nicht?

Topic 3: Wann fliegen Sie und wann fahren Sie? Was sind die Vorteile und Nachteile von Fliegen?

Possible follow-up questions:

Wann sind Sie zuletzt geflogen? Warum sind Sie geflogen und nicht gefahren?

Wie oft fliegen Sie im Jahr?

Fliegen Sie auch kürzere Strecken oder nicht?

GRADING Unit 6 Speaking. Meinungen.

20 points total

	
	

	Speaks coherently at least 45 seconds and gives at least 4 advantages, disadvantages or some of each.
	10 - excellent

9 - a little short because of actual length or long pauses.

8 - short or mentiones only 3 of the 4 advantages/disadvantages content

7 - short or missing 2 content points

6 - short and missing 1 content point

5 - short and missing 2 content points

4 - short and/or missing 2+ content points

	Demonstrates appropriate use of vocabulary and structures in breadth and depth.
	7 - excellent

6 - very good

5 - good

4 - fair

3 / 2 / 1 - poor

	Understands and answers follow-up questions.
	3 - understands completely and successfully answers all questions

2 - understands fairly well and makes reasonable attempt to answer all questions

1 - has some difficulty understand and/or responding to questions

0 - had great difficulty understanding and/or responding to questions


 SEQ CHAPTER \h \r 1Unit 6 Assessment. Attraktionen. Presentation

[25 points]

You must choose some attraction or restaurant or destination to describe to your class. Choose something that most students will not have heard of anywhere in the world. You must demonstrate that you can do the following.

1. Give directions. Either give directions on how to get to there from your university town or from a large airport nearby or give directions on how to get to a specific place in your town.

2. Describe a place. You should be able to give relevant information about a place to help a listener get a feel for what sort of town/city, attraction, restaurant, etc. you’re recommending.

3. Describe an event or attraction. You should demonstrate the ability to talk about when things happen or are open and what people do.

4. Understand and answer follow-up questions.

GRADING. 

6 points for each of three content areas/ skill demonstrations.

6 - Vocabulary and structures appropriate to level. Excellent organization, clear pronunciation. Easy to understand.

5 - Vocab and structures appropriate to level with a few avoidable errors. Good organization and pronunciation. Everything is understandable.

4 - Vocab and structures show several avoidable errors OR lack appropriate breadth or depth. May have some unclear or less organized spots. May have some mispronunciations which make understanding difficult but not impossible.

3 - Vocab and structures show many avoidable errors OR lack appropriate breadth and depth. May have several unclear or less organized spots. May have mispronunciations which make understanding difficult or not possible without negotiation.

2 - Vocab and structures show many avoidable errors AND lack appropriate breadth and depth

May have many unclear spots. May have many mispronunciations.

1 - Difficult to understand because of lack of vocab, learned structures, organization and/or mispronunciations

	Give directions
	6
	5
	4
	3
	2
	1

	Describe a place
	6
	5
	4
	3
	2
	1

	Describe an event or attraction
	6
	5
	4
	3
	2
	1


Understand and answer questions   

3 - understands completely and successfully answers all questions

2 - understands fairly well and makes reasonable attempt to answer all questions

1 - has some difficulty understand and/or responding to questions

0 - had great difficulty understanding and/or responding to questions

	AUDIENCE SENSITIVITY

	4 - excellent
	Demonstrates planning which took into consideration what the audience is likely to know and not know. Introduced new vocabulary appropriately. Speech pace, visual aids, organization all work together for an effective presentation.



	3 - very good/good. 

2 - good/fair. 

1 - fair/poor
	Circle those which apply:

 - some points could use more explaining given the audience 

- new vocabulary was difficult for students to comprehend 

-  pace was too fast

- visuals are lacking, unhelpful, not well integrated

- organization makes following the presentation difficult




 SEQ CHAPTER \h \r 1Unit 6 Assessment. Writing. Einkaufen in Amerika.

[40 points]

The international students office is putting together a website for foreign students. You have been asked to write the page on shopping around town for German students. Draft the text of this webpage in German. Be sure to demonstrate a sensitivity to your audience, what they are likely familiar with because they are coming from Germany, and what their assumptions might be. 

LENGTH:

FORMATTING DIRECTIONS:

DUE DATE:

	CONTENT - AUDIENCE SENSITIVITY
	Understandable, appropriate content, clear consideration of target audience in choice of descriptors, reference points in student’s country and in Germany/Europe.
	10/9 - excellent. Numerous appropriate comparisons, references to “here” and to “in Germany.” Shows awareness of typical German stores and wares.

8/7 - very good/good. Appropriate comparisons, several references to “here” and “in Germany”

6/5 - fair. Appropriate comparisons. At least two helpful examples.

4/3. fair-poor. 

	VOCABULARY/

STRUCTURES
	Appropriate use, breadth and depth of vocabulary, structures and models
	20/19 - excellent

18/17/16 - very good

15/14/13 - good

12/11 - fair

	CONTENT - ORGANIZATION
	Content is clear and organized in a user-friendly way. Information is well-chosen, tasteful and easily found.
	7 - excellent

6 - very good

5 - good

4 - fair

3 - fair-poor

2 /1 - poor

	FORMAT etc.
	All directions followed.
	3 - 2 -1 -0


